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REMEMBER WHEN? (i.e. before modern technology) 

How often do people reminisce about 
the "good ol' days" where you could 
walk into a business and everybody 
really did know your name? Not on ly did 
the proprietor know your name. but he 
probably knew your spouse and 
children. and he would ask how your 
parents or new grandbaby were fairing. 

l ho suite 

New Way of Doing Old Business 
Social media has become the new way 
of doi ng old business. Because 
mill ions of people utilize countless 
social media sites every day to stay in 
touch with family, catch up with old 
friends. and create new professional 
networks. it is literally impossible to 

avoid becoming 
part of this phe
nomenon no mat
ter how much you 
avoid it. 
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The Social Managment Sites shown are only 
a small sampling of those available online. 

social media track 
seemed most 
concerned about 
the amount of 
t ime it consumes 
to maintain an 

Over the last few decades, this has 
become a less personable world, and 
with the advent of technology, society 
has become more automated and less 
amiable. It's all about quantity and 
profit; beating out the other guy as 
hometown stores are overtaken by 
enormous box chains. 

What's Wrong with this Picture? 
Maybe it's the Baby Boomers leading 
the path back toward the days of yester
year while the younger ones break new 
ground in technology. Regardless of 
which group is responsible, society 
appears to be turning back the clock to 
the way things once were and realizing 
that we have lost something along the 
way. So how do we get it back? How can 
we embrace rapidly changing technology 
and maintain our humanity? 

online presence. 
The consensus understands that once 
an account is created. those people who 
link. follow. friend. or whatever the 
applicable term, expect the business to 
be interact ive and often immediately 
responsive. 

This is where the idea of "social media 
management" Web sites enters the 
arena. By utilizing one of the many free 
or even paid social media online man
agement tools. the smallest to largest 
businesses can harness the power of 
the Internet social scene in one place. 

Very little is as damaging as busting out 
on the scene, no matter what your 
business. and then dying a quiet death 
because no one logged online for a 
week or two. thereby losing the faithful 
followers. i.e. potential customers. 

To find the "Social Media Managementn tool for your business and budget, 
type that phrase into your favorite Internet search engine then compare the 

costs and services offered to meet your needs. 

NOTE: ConnectingALABAMA does not promote any one type of social media management tool or 
site. This text is for informational purposes only. © 2012 All Rights Reserved. Please feel free to 
share this article or reprint, as long as all text is left intact or link to original provided. 

So who has the time? 
According to the social media 
experts at t he Congress. 
including Angela Wu (Move It 
Online). Leigh Fatzinger (Nology 
Media) and Mike Phal in 
(Ciearwave Communications). 
t hose who want to grow their 
business or customer base need 
to view this as a marketing tool. 
And when companies need 
marketing products. albeit print 
ads. television spots. promotional 
materials. they often hire a 
marketing f irm to handle 
company imaging and branding. 

Again. due to technology, other 
business owners rely on their 
own staff to uti lize desktop 
publishing programs for public 
campaigns. Why should social 
media be any different? Instead 
of viewing this as adding 
tasks to employees' workloads. 
companies should embrace 
social media as simply another, 
very effective marking tool. 

Get Connected 
By turning to one of the myriad social 
media management options. blogs, 
posts. tweets. etc.. can be scheduled 
with preset content to hit the Internet at 
the opportune time. Through these 
tools. businesses can manage multiple 
accounts. support va rious social 
networks, log statistics, analyze data, 
measure campaign success. and other 
tasks, depending on the program 
chosen and price category. While there 
are many great free sites. obviously, 
those with a pricetag offer more options. 

By correctly formatting the campaign, 
friends and followers will become autcr 
matically tuned in to find out the next 
great tidbit - whether fun or informative 
- and your company will begin to estab
lish a rapport with the public. Add to that 
t he right target content. and your 
company could see customer base build 
through those simple social media 
networking efforts. ~ 

- by Chelese Beck 
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